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Foreword
Hello,
Welcome to our first social responsibility report.
We're a small but fast growing company who wants to punch
above our weight, to do what we can to be a good citizen
in the world. Doing the right thing, taking responsibility and
making a difference is at the heart of our business.
Setting our sights high does mean we are always in a
permanent state of striving and not yet arriving, but this is
how we like it. There's always something we can do better
and be better at, but unless we put the goals in place, we
have no idea where we stand and how far there is left to go.
Taking on all the projects and challenges we do would be
impossible without the passion and dedication of a wonderful
team where each person contributes to how things are done
and looks at where they could be better.
Given pets and nature are such a source of joy and comfort
to us, we want to make sure we do what we can to treat our
planet kindly and run our business knowing that we are not
contributing to the problems in the world, but helping to
make them better - however small our contribution is.
We hope you enjoy finding out more about us, who we are
as a business and what challenges we are working on.
Kind regards
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OUR STORY
Hello!

Lily’s Kitchen was named after and created for my
adorable border terrier, Lily. She’s at the heart of my family
and her battle with itchy skin became the inspiration for this
healthy pet food.
Once I discovered what regular pet food was made from,
I decided to cook Lily’s meals from scratch using proper, natural
ingredients. The transformation in her health was so remarkable
I knew I had to share my recipes with other pet owners who,
like me, are looking for a truly nutritious meal they can trust
to be the best for their pet.
Every recipe we make is filled with the best ingredients we can
find without including any of the nasty additives and derivatives
usually lurking in pet food...
Henr ietta & Lily on
Hampstead Heath, 2008

...we hope your pet loves our recipes
as much as Lily does!
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B CORPORATION
Lily’s Kitchen is proud to be one of the
founding members of B Corp in the
UK. And we’re the first (and currently
only) pet food company in the world to
certify as a B Corporation.
We’re part of the B Corp community
because we believe in using business as
a force for good. It’s perfectly aligned
with our values and the way we’ve
always conducted ourselves. Acting in
a responsible and respectful way as a
business is the right thing to do morally
and also contributes to the quality
of our recipes, the happiness of our
stakeholders and our efficiency. It just
makes sense.

One of the brilliant things about being a
B Corp is that it keeps us on our toes.
Earning certification means completing
the rigorous B Impact assessment and
scoring a minimum of 80 points on their
very strict scale. It also means we have
to re-certify every two years - we’re
currently working hard to prepare for
our recertification in September 2017.
The community of certified B Corps
is incredibly open and inspirational.
Our team love learning from and
collaborating with other wonderful
B Corporations across the UK
and Europe.

What is
B CORP?
B Corp is:
A certification for businesses who
have a high level of social and
environmental performance,
accountability and transparency
All about using business as
a force for good
A global community of over 2,200
businesses in over 50 countries who
use the power of business to solve
social and environmental problems

B Corp is to business what FairTrade is to
coffee or bananas. However, instead of being
about just one part of a product (like FairTrade),
it looks all every aspect of an organisation.

MAKING A
CHANGE
TOGETHER

B Impact Report
Certified since: September 2015

Summary:
Choosing products or services from certified
B corporations is a great way to help make a
positive difference. Look for the B Corp logo
to find companies who are genuinely acting in a
responsible way and having a positive impact
on the world.
To find certified B Corps, or look into certifying
your own business, visit bcorporation.net

Company
Score

Median
Score*

Environment

25

7

Workers

26

18

Customers

N/A

N/A

Community

28

17

Governance

8

6

87

55

Overall B Score

80 out of 200 is eligible for certification
*Of all business that have completed the B Impact Assessment
*Median scores will not add up to overall
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PETS
PEOPLE

PLANET

Pets, People, Planet = Profit for all
Lily's Kitchen is dedicated to providing
proper food for pets, with a commitment
to tread carefully on the planet and actively
engage with our community.
Having a successful and profitable business
allows us to do even more for people,
pets and the planet.

PROFIT
for
ALL

PETS

Our Pets
We believe all pets deserve proper food
because we are family. Working with
vets and nutritionists, we make sure our
recipes are complete, balanced and
delicious. They're all filled with top
notch ingredients, real, fresh meat
and absolutely no nasties.
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All pets deserve proper food.
That’s why we take care to make sure
pets have access to our proper food and
that we make it the very best it can be.

WHAT IS PROPER FOOD?
We believe that Lily’s Kitchen food is
simply the best that you can feed your
pet. We use healthy, nutritious, natural
ingredients to help keep pets in tip
top condition, with real, fresh meat
and absolutely no nasties whatsoever.
Everything we put into our proper
food is carefully sourced and naturally
wholesome. We pack real goodness into
our recipes because that’s what makes
pets feel great!

s

REAL, FRESH MEAT

DELICIOUS, NATURAL RECIPES

RESPONSIBLE SOURCING

COMPLETE, BALANCED NUTRITION
AT EVERY STAGE OF LIFE

VET APPROVED RECIPES
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Eating well contributes to good health.
In fact, our customers regularly tell us
that trips to the vet fall dramatically once
they switch onto our food.
Here are some of the ways that a Lily’s
Kitchen diet can benefit your pet.

UR CATS
FOR O

HEALTHY
HEART

CHELATED
MINERALS

from essential
taurine

for better nutrient
absorption

UR DOGS
FOR O

CLEANER
TEETH &
FRESHER
BREATH
crunchy dry food helps
support clean teeth, helping
keep breath fresher

HEALTHY
EYES

NATURALLY
NUTRITIOUS

from essential
taurine

no meat meal,
no bone meal – ever

MEATY
GREATNESS

SHINY COAT
& HEALTHY
SKIN

real, fresh meat and offal that
cats thrive on

omega 3 and 6 and
essential vitamins

GOOD
POO
real, fresh meat and
offal make our recipes
easier to digest, helping
make firmer poop that's
easier to pick up

FEWER
UPSET
TUMMIES

SHINY COAT
& HEALTHY
SKIN

prebiotics to support
healthy digestion

omega 3 and 6 help cleanse
the skin and support a
glossy coat

BRAIN
SUPPORT

HEALTHY
JOINTS

with omega 3
for healthy growth
and function

glucosamine, chondroitin and
MSM may naturally slow the
breakdown of cartilage

a
b
n
o
o
i
u
t
t
a
c
Pets
u
d
E
SUPPORTING PET PARENTS
WITH HELP AND ADVICE

HOW DO WE EDUCATE
PET PARENTS?

PARTNERSHIP WITH
PDSA AT KIDZANIA

Pets don't come with manuals so we
help pet parents with tips and guidance
for looking after their four-legged
friends. We always recommend vets as
the experts, but we have a dedicated
customer care team to give a helping
hand with advice on food and care
when needed.

Through regular articles, FAQs and guides
on our website

Children love helping when it comes
to caring for pets. We’re partnering
with PDSA at KidZania to help teach
children about their four-legged friends
and helping pet parents to make better
choices when it comes to thinking about
and choosing their pet food.

By connecting on social media
With targeted in-store campaigns
Reaching out to pet bloggers
Raising interest at events - this year we
were the No.1 cat stand at Crufts!

Designed for children aged 4-14,
KidZania combines learning and reality
with entertainment in the most exciting
way. In this indoor city, children can
independently explore real life activities
and a all sorts of professions in one safe,
secure space.
www.kidzania.co.uk

DINNER'S
ON US! 653,488
MEALS GIVEN AWAY

Our Acts of Goodness initiative is a force for good for pets and
within the pet community.
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PETS IN
NEED

TO CATS AND DOGS
IN NEED.

We believe that every pet
deserves a proper meal, which
is why we’ve given away 653,488
meals to cats and dogs in need at
over 100 animal rescue centres.
We asked our online community
to nominate charities for us to
donate to and they were just as
happy to help as we were!
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A HELPING PAW FOR PDSA
Just like us, the PDSA believe
that pets are family. Since 1917,
the PDSA have provided free
veterinary care to the sick and
injured pets of people in need,
as well as promoting responsible
pet ownership.
We’re supporting the PDSA,
whose vets work tirelessly to
provide 2.7 million treatments a
year. They carry out more than
10,000 treatments every day in
their PDSA Pet Hospitals.

On Giving Tuesday
(that’s the day to do good stuff for charity,
straight after Black Friday and Cyber Monday)

£5000
we donated

to help the PDSA.

Our donation will keep 3 PDSA Pet
Hospitals running for a day - and we’ll
continue to support them in the future.

TOP RATED BY OUR FURRY FRIENDS
Our food speaks for
itself but in case you
haven’t heard it, take
a look at what our
lovely customers
have to say…
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Af ter researching we fou
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his nose up
after months of turning
and enjoys
w put on lots of weight
his Lily’s food. He has no
food!
le picture of him with his
dinner time! Here’s a litt
now.
will not eat any thing else
He loves your food and
Thank you once again.”

Paige & Teddy

“I just wanted to tell you that
we discovered your fantastic
food
products back in November wh
en we got our mini smooth-h
aired
dachshund, Elspeth. Now she
is one year and one month old
and she is fighting fit, with the
glossiest, sof test coat imagina
ble.
We tried different diets before
settling on Lily's Kitchen
and since then, she has looked
utterly gorgeous and
is quite clearly the healthiest she
has ever been.
Her digestion is much improv
ed as well with clean
poos and no sickness.
Your products are beautifully
packaged and
illustrated, and the fact that I
can recognise all the
ingredients and their proper ties
, is extremely
comfor ting.
Your brand message and look
are spot on, making
the process of buying dog foo
d enormous fun. She's a big fan
of all
your food, especially Sur f n' Tur
f and Forager's Feast.
Brilliant work and thanks again.
(I've just placed my first order
online
with you as it makes more sen
se than buying in bits and pieces
.
I really can't wait for the order,
especially the English Garden
Par ty.)”

Nathalie

THERE’S ALWAYS
MORE TO DO
PET
EDUCATION

BETTER
WEBSITE

CLEARER
LABELS

RECIPE
INNOVATION

We’re working hard to bring
more pet education out there
to our customers and pet
owners in general.

We’re working on a new,
easy-to-use bit of our website
that helps pet parents with
feeding guidelines and other
common issues.

We’re updating the labels on
all our recipes over the coming
months to be easier to read
and more educational.

We're constantly working with
our vet and nutritionist, along
with our doggy and kitty taste
testers to bring out the best
recipes for our customers.

PEOPLE

Our People
We champion good causes in the
community. From supporting animal
charities to mucking in at local
events, we do what we can to
help people help pets.
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40%

We focused most of our volunteer time with St Mungo’s – a wonderful
homelessness charity that accepts people and their pets into homes
(a very rare thing).

Each of our employees is given one paid volunteer day each year.
We're committed to ensuring that each volunteer day taken
will have as much impact as possible. In 2016-17, 40% of our
employees volunteered.

£617 £520

OF OUR EMPLOYEES VOLUNTEERED
IN OUR COMMUNITY

We hosted workshops on topics
to help people return to the
workforce.

We sang festive harmonies at
Christmas time in central London
to raise awareness and money. Our
choir raised £308.64 and Lily’s Kitchen
matched this. Total donated: £617.28.

INTERNATIONAL
GOOD DEEDS DAY

50

We re-vamped a communal garden
to create a welcoming, attractive
atmosphere for the residents to enjoy.

Last Christmas we dedicated
proceeds for our annual Christmas
bake-off. For every entry into the
bake-off, Lily’s donated £20.
Total donated: £520.

This year, we donated numerous lunchtimes
to sewing 50 cosy dog coats for street
dogs which we donated the wonderful
Street Dogs Matter charity to distribute to
homeless dogs around London.
We also hand-wrote messages of
kindness to each member of our team and
encouraged everyone at Lily’s Kitchen to
carry out a good deed of their own.

FLEXIBLE
WORKING
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Our team asked for more flexible working options and we
listened. We’ve introduced a flexi-time policy which allows
the team the flexibility to manage their working hours.
The scheme allows the team to be the most productive
so their work is not only done, but gets done to the best
possible standard whilst maintaining a good work-life balance.
We also offer these flexi options:
part-time work
working from home
flexible support for employees returning to work - following
maternity, paternity or adoption leave, or sickness.

SCHEME

Lily’s Kitchen have recently launched a
Growth Share plan, where all employees are
eligible for consideration of an award of shares.
This allows our team to be part of the success,
and financially benefit from the results of our
growing company. Usually, these types of
share schemes are purely for the senior team,
however at Lily’s Kitchen we are family,
and so we recognise the valuable input of all
our team in the success of our company.

We are a

LIVING WAGE
EMPLOYER
We’ve always paid our employees well above the
Living Wage, but this year we have made it official
by becoming Living Wage Certified!

KITCHEN TABLE
Everyone in Lily’s Kitchen has a voice, and this is our
way of making sure that those voices are listened to.
It could be an idea for streamlining a process, fixing a
niggle or for helping our local community. We come
together each quarter to share thoughts and feedback
on our environment, culture and communications.

PENSION
We offer a pension plan with
contributions that go beyond what
we’re legally obliged to offer.
Unless the team choose otherwise,
they are auto-enrolled into the
pension plan from their 3rd month
of employment, with the option for
salary exchange. The majority of
contributions are defaulted to an
ethical fund that reflects our team’s
attitudes and needs.

PRIVATE HEALTHCARE
PLAN
Our team’s health and wellbeing is very
important to us so we offer individual private
medical cover as an optional benefit.
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DOG FRIENDLY
Having our four legged
friends at work is
incredibly beneficial - it
helps us feel more social
and relaxed and gives
a great opportunity
for exercise on nearby
Hampstead Heath.

At Lily’s Kitchen we believe that everyone should enjoy
their time at work. We reward the care they put into
their job, by caring for them in return. Our benefits are
designed to make the team smile, allow them to save for
their future, and also give back to friends and family.
Some start immediately on joining and others after
three months in the business.

HAVING FUN
TOGETHER
We work with lots of lovely, like-minded people at
Lily’s Kitchen and enjoy doing things together:

Breakfast Club

Yoga Sessions

Rounders

Prosecco Thursdays

Socials

Knitting Club

Choir

Charity Baking

Netball

GLASSDOOR
SCORE
4.6

REVIEWS

Glassdoor is a
transparent and public
way for our employees
to say what it’s really
like to work for
Lily’s Kitchen on
a scale of 1 – 5.

Our employee reviews
are 360° and two-way,
with opportunity to
feed back.

g
n
i
Be

t
n
e
r
a
p
s
n
a
r
T
CUSTOMER
CARE AND
FEEDBACK
We do everything we can for our customers.
Our Feefo Gold Trusted Service Award reflects our care.
From 4,900 reviews over the past year from customers
on Feefo, our score for customer service is 4.9/5.

We Value

DIVERSITY
Our founder & owner is

FEMALE

40%
as is

OF OUR BOARD
OF DIRECTORS

HUDDLE
TOGETHER
Transparency is important
to us at Lily’s Kitchen.
Each week we have a
Huddle, where we all
come together to discuss
progress within the
company. In our quarterly
financial update meetings,
we present the commercial
performance of the
company, with future goals
and strategies.

SUPPLIER
PRE-QUALIFICATION
QUESTIONNAIRE
We work with suppliers who share our values and
commitment to operating responsibly.
When sourcing new suppliers, we give potential partners
a ‘Pre-Qualification Questionnaire’ to review and
better understand them. We make sure their social and
environmental standards and practices are aligned with
ours before making a final decision.

THERE’S ALWAYS
MORE TO DO
IMPROVING
EMPLOYEE'S LIVES

INCREASING
VOLUNTEER DAYS TO

EMBRACING
DIVERSITY

We’re continually listening to
feedback from our Kitchen
Table get-togethers to improve
benefits and experience.

We’re proud of the volunteer work
we did in 2016-17, but we want to do
even more! Our goal for 2017-18 is to
see 100% of employees take up their
volunteer time to help the community.

To reach out and create
opportunities for all, we’re
working to expand our
recruitment to more diverse
sources of talent.

100%

PLANET
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We have a responsibility to our planet
and everything in it. So whatever we
do, from eco packaging to organic
ingredients, we try to tread carefully
on the planet our pets love so much.
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SUPPLIER SURVEY ON ENVIRONMENTAL RESPONSIBILITY
Every year we ask our main suppliers to fill out a survey about their social and environmental
practices. We’re proud to work with suppliers who have high standards, and who are keen to
work with us to constantly review and improve their ethical practices.

60%

implemented initiatives to reduce
waste at the source or divert
waste from landfills/incineration
by at least 10% in the past 2 years.

100%

of our significant
suppliers track and
report on energy and
90% on water usage.

Creating

PLANET FRIENDLY
PRODUCTS
We know the country of origin of every one of our ingredients and the
standards at which they are reared and grown, but we want to know
more. We’re working on increasing the transparency of our ingredient
suppliers and going to the grass roots, literally, by visiting farms that our
ingredients come from this year.

KEEPING OUR PAWS ON THE GROUND
Our food is never air-freighted.

Now dogs can help the planet by joining in with

MEAT FREE

MONDAYS
all thanks to our complete and delicious vegetarian recipe.

TAKING CARE WITH
OUR PACKAGING
In our efforts to tread as lightly as
possible on the planet, we always
consider the environmental impact
of our recipes.

85%

of our packaging is made from
compostable or recycled
material, or is recyclable.

We’re working towards
increasing this to

100%

In 2016, everything we
sold came with

434

tonnes of packaging. Working with
UK packaging regulations, we’ve offset
this by fees which go directly to UK
recycling programmes and schemes.
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100%
We Use

RENEWABLE
BRITISH ENERGY
on both of the
sites we own.

We Recycle
We Use and Purchase

GLASS

PAPER

PLASTIC

RECYCLED
PRODUCTS

• including •

FOOD WASTE

TIN

BATTERIES

BASICALLY EVERYTHING THAT
CAN BE RECYCLED!

PAPER TOWELS
NOTEBOOKS
PENS
AND SOAP

THERE’S ALWAYS
MORE TO DO
REDUCING CO2 IN
OUR SUPPLY CHAIN

REDUCING
PACKAGING

We want to tread on the planet as lightly as
possible and while it’s virtually impossible not to
produce emissions when we’re transporting food,
this year we’re focusing on making our logistics
more efficient and reducing our CO2 emissions
(by sharing vehicles with our suppliers and
increasing the efficiency of shipments).

Another focus for us is to reduce the
amount of packaging on products where
we can, and to make sure we use recyclable
materials wherever possible.

PROFIT FOR ALL
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By being a successful and profitable
business, we can make sure there’s
benefit for all - including the planet,
people and, of course, pets.
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IS GOOD FOR
BUSINESS

Lily's Kitchen is a responsible and supportive
business to work with – always ready to assist
and listens to my comments. Healthy food is
what the public now wants for their pets.
And their loyalty card has been a real asset in
keeping the customers loyal to our business.

Gail, Owner of Primrose Hill Pets

Lily’s Kitchen are a very collaborative and positive
company to work with, we have built a strong joint
business through the delivery of our shared values and
aims to put pets at the forefront of all we do. Lily’s have
supported our strategy to deliver excellent nutrition
to as many pet parents as possible through the various
natural and organic products we have worked together to
deliver. They are a true branded supplier who bring a fresh
approach to the experience of shopping pet food, making
it more fun for our customers and their pets.

Pets at Home

ON PEOPLE

ON PETS

I’ve never worked in a company that gives
such a priority to ensuring that how they
operate is just as important as what they
deliver. It’s refreshing and motivating too.

Jessi has been on Lily's for a good year and a half now.
Her coat is so soft, and in great condition. Her all over
wellbeing improved when we changed over to Lily's Kitchen.
I thought I would just send you this picture, to show you
the energy she has for a 10 year old cat. And it has got to
be the food, ha ha. We are still loving it. I recommend you
at every opportunity. Keep up the good work.

Anonymous survey response - Lily's Kitchen employee

Helen and Jessi

ON PLANET
I chose to work for Lily’s Kitchen over
other manufacturers ultimately because
they care first for pets but also for the
environment through their packaging.
Anonymous survey response - Lily's Kitchen employee

When it comes to doing good, we’re like a dog
with a bone…

Waitrose Way Award
Treading Lightly on the Planet
Acknowledging best in class suppliers
who are doing the most to change for the
better the impact their company is having
on both people and the environment.

Good Shopping Guide
Ethical Award
We have been top of the list for 10 years.
We have also been voted one of the top
ten most ethical companies in the world
in all their categories.

Queen’s Award for Enterprise:
Innovation
We are the first pet food company to win a
Queens Award for Enterprise in Innovation
and it speaks volumes about the food we
make and the way we do business.

Feefo Score: 4.9 / 5
Gold Trusted Service Award
4,900 transparent customer reviews
over the past year on Feefo pays
testament to our commitment to
excellent customer service.

LOOKING
· TO THE ·

FUTURE
There’s always room for
improvement – after all,
nobody’s perfect!
We’re an innovative company and it’s
important to us that we’re always moving
forwards at Lily’s Kitchen. Everything we do
is a work in progress and we know we can
always do more in the future.
We’re working hard on ways to improve.
And you’ll see what we’ve achieved in next
year’s report.
If you have any feedback, we’d love to hear
it. You can get in touch with us via
hello@lilyskitchen.co.uk

